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INSIGHT BRIEFING

Fast Food Pricing Impacts on Consumer Behavior
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The Questions:

With inflation impacting consumer budgets, those that turn to fast food as a cost-effective food alternative are now faced with rising prices
at their favorite chains. A recent article from Business Insider, pulling excerpts from McDonald’s latest earnings call, confirmed consumers
are changing their fast-food purchasing patterns. This study will explore the following questions:

 What is the consumer response to increased fast food pricing?

* How have rising prices impacted consumer ordering patterns?

 How has the perception of quality and value changed across leading fast food chains?
 What are the opportunities for fast-food brands in times of inflation?

Methodology:

To understand the landscape of the impact of rising fast food pricing on consumers, Quid was used to analyze consumer conversations

across leading fast-food chains, sourcing ~248K mentions across Twitter, Facebook, Instagram and Forums (primarily Reddit) from January
2022 — December 2022.



https://www.businessinsider.com/mcdonalds-inflation-fewer-people-ordering-fries-with-burgers-economy-restaurant-2023-4?utm_source=instagram&utm_medium=social&utm_campaign=food-feed-headline-graphic
https://www.businessinsider.com/mcdonalds-inflation-fewer-people-ordering-fries-with-burgers-economy-restaurant-2023-4?utm_source=instagram&utm_medium=social&utm_campaign=food-feed-headline-graphic
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The Insights

'VALUE AND
QUALITY IS
TOP OF MIND

$10 ISAKEY TRIP FREQUENCY
PRICE POINT IS SCALING BACK

Passion Intensity for conversations about The $10 differential price point was Passion Intensity for conversations about

rising fast-food prices increased 3X in 2022 referenced in 10% of all conversations making less fast-food trips due to cost
mentioning a specific price increased 4X in the the two quarters of

2022

Finding the best price is the top priority for $10 was a regularly mentioned price point | .

most consumers, looking for bargains by at which consumers felt single fast food Con§umers have mentioned t.hey are either

geography and across chains; if consumers items or meal deals were no longer scaling b.ack the nu.mber g [ Nt

are forced to pay more for fast food meals, perceived as a value RLLIEUTETIS CIFETELZ U oo 2l

together as they can no longer afford the

they are opting for better quality options rising prices

from competing chains
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Analysis and Insights

Rising fast-food prices left consumers hunting for the best deal and finding better value in competitors once perceived to be more expensive

FAST-FOOD PRICING SENTIMENT DRIVERS

“There have been some posts about high fast food
prices lately, so | just wanted to let you all know that

Taco Bell's breakfast is still a decent deal. This is in
/ lower Manhattan so | assume it must be better
elsewhere.”

breakftast overpriced

burger ”JD”E}’ meal ¢
food PrICE drink =

EXPENSIvVE

taste money lunch
coffee coffee cheap
goup raise price

lose money

“That said, | don't particularly like paying S10+ for a
single fast food meal. | do like Wendy's food though."

edn

“McDonald’s chicken sandwich meal is more expensive
than my chick fil a chicken sandwich meal. | don’t
know what’s up with fast food these days but pounders up to 57.19. Grocery store prices are all up as
McDonald’s/Taco Bell/Wendy's/BK trying to charge well and they’re not offering much at all in terms of
top dollar now is insane. Only worth it with good app sales.”

deals but lately the app deals have gotten terrible.”

“My local McDonald’s just raised prices
again. McDoubles up to $3.19 and double 1/4

KEY INSIGHTS

* Consumers are feeling the impacts of inflation on their
ability to purchase fast food, noting favorite chains are
now more expensive than local restaurants or food carts
and that quality does not align with increased prices

* S10 was regularly mentioned as a price point separating
reasonable vs. expensive fast-food prices; paying over
S10 for single items or value meals was a deterrent for
the fast food consumer

* VValue is prioritized over brand loyalty, as consumers
regularly comparing prices among the competitive set;
some found better deals with perceived premium brands
(Chick-fil-A) over value chains like Taco Bell



https://www.reddit.com/r/tacobell/comments/y4wtn3/comment/isj7m4e/?utm_source=share&utm_medium=web3x
https://www.reddit.com/r/Columbus/comments/103kq1d/comment/j318mn9/
https://www.reddit.com/r/povertyfinance/comments/z0i6rw/comment/ix6cyuv/?utm_source=share&utm_medium=web3x
https://www.reddit.com/r/AskReddit/comments/126ngqz/comment/je9tz99/?utm_source=share&utm_medium=web3x
https://www.reddit.com/r/AskReddit/comments/12cmf8s/comment/jf46egx/?utm_source=share&utm_medium=web3x
https://www.reddit.com/r/tacobell/comments/zvnej7/comment/j1zzedk/?utm_source=share&utm_medium=web3x
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Analysis and Insights (cont.)

How have consumer fast food purchase behaviors changed?

Only Ordering With Discounts/App Changes in Trip Frequency or No
Deals Longer Ordering Menu Items
e Searching for value menus offering the best  Consumers are reducing the number of visits
meal deals to fast-food chains
* Relying on apps for additional discounts  Some consumers have stopped ordering

specific menu items due to price increases

* Dependent on finding the best value due to
financial circumstances

Ordering Children’s Meals

Consumers are ordering children’s meals to

stay within their budget, acknowledging the
meal might not be enough food to keep them
full


https://www.facebook.com/50245567013/posts/10158922018352014?comment_id=1704467729920017
https://www.reddit.com/r/shittyfoodporn/comments/118k5ko/comment/j9kdld0/?utm_source=share&utm_medium=web3x
https://www.reddit.com/r/shittyfoodporn/comments/118k5ko/comment/j9kdld0/?utm_source=share&utm_medium=web3x
https://www.reddit.com/r/CasualConversation/comments/xw96xd/comment/ir5h8ic/
https://www.reddit.com/r/Showerthoughts/comments/y5irqs/comment/islk5ic/?utm_source=share&utm_medium=web3x
https://www.reddit.com/r/Showerthoughts/comments/y5irqs/comment/islk5ic/?utm_source=share&utm_medium=web3x
https://www.reddit.com/r/Chipotle/comments/w30a1t/comment/igtwwhf/?utm_source=share&utm_medium=web3x&utm_name=web3xcss&utm_term=1&utm_content=share_button
https://www.reddit.com/r/Chipotle/comments/w30a1t/comment/igtwwhf/?utm_source=share&utm_medium=web3x&utm_name=web3xcss&utm_term=1&utm_content=share_button
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Analysis and Insights (cont.)

How have consumer fast food purchase behaviors changed?

Q sweet_fierce_fit - Follow

Q sweet_fierce_fit Thank you

< @missionfoodsus for making this a
thing. My husband loves chalupas
from Taco Bell, but to get him the 6
that he wants cost $30+. | like
chalupas, but only with meat and
cheese, so it's not worth it for me to
get them from Taco Bell. | can now
enjoy them at home without some
pre portioned meat. | can't wait to
try these this weekend. | found these

at @walmart in the bread section :

with the tortilla and burrito shells. o B

#missionfoods #tacowho #kinesbell

#chalupas #savingmoney #walmart 7 Y

121w b ,
R missionfoodsus & We are so happy s ¢

about this'e2/ @ A

120w 1like Reply * i

‘McDonaId's
N "

3 likes
December 14 2022

Making At-Home Versions of Favorite Pricing Fluctuations Allowed
Fast Food Items Consumers to Try More Brands
* To not miss out on their favorite fast-food * “My Chick-fil-A order is now cheaper than
menu items, consumers are getting Taco Bell by two bucks.”
creative and making their own versions at
home to cut costs  “Yeah it’s like with Chick-fil-A and any
other fast food. Like | might as well get
“| started making my own crunch wraps. Chick-fil-A over McDonald’s when they cost
The Taco Bell near me is run by kids. The the same. But quality is different.”

quality of food is awful. Service is anything
but pleasant. My crunch wraps are better
and less expensive.”


https://www.instagram.com/p/CmKBMSeOLmv/
https://www.instagram.com/p/CmKBMSeOLmv/
https://www.reddit.com/r/tacobell/comments/zvnej7/comment/j1zzedk/?utm_source=share&utm_medium=web3x&utm_name=web3xcss&utm_term=1&utm_content=share_button
https://www.reddit.com/r/tacobell/comments/zvnej7/comment/j1zzedk/?utm_source=share&utm_medium=web3x&utm_name=web3xcss&utm_term=1&utm_content=share_button
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Analysis and Insights (cont.)

Brands typically seen as offering the best value had the highest shifts in price and quality perceptions

Burger King

Burger King

Burger King

2022 QSR Brand Net Sentiment — Cost
(includes inflation mentions)

Chick-fil-A Chipotle KFC McDonalds Popeyes Taco Bell Wendy’s

2022 QSR Brand Net Sentiment - Quality

/70 -64 18%
Chick-fil-A Chipotle KFC McDonalds Popeyes Taco Bell Wendy’s

2022 QSR Brand Co-mentions of Price and Quality

143,697

Chick-fil-A Chipotle KFC McDonalds Popeyes Taco Bell Wendy’s

Net Sentiment Scale
| I

-100 0

100

KEY INSIGHTS

* Consumers struggled to find value from chains perceived to be
‘the cheapest’ including McDonald’s and Taco Bell, noting
most chains no longer had a Dollar Menu; many stated
inflation was to blame for increasing meal deal prices

* Consumers found Wendy’s to offer the best quality for the
price; nothing meal deals provided more food for the price,
and app deals were superior to the competition

* Chick-fil-A had the most significant variance between price
and quality, putting the brand in a unique position to earn
market share when consumers prefer quality items if paying
equally higher prices

* Popeyes struggled to maintain positive sentiment across price
and quality, with customers noting higher prices for smaller
portion sizes and an overall decline in food quality



https://www.reddit.com/r/fastfood/comments/u21oo2/comment/i51u4g7/?utm_source=share&utm_medium=web3x&utm_name=web3xcss&utm_term=1&utm_content=share_button
https://www.reddit.com/r/povertyfinance/comments/tkgsqb/comment/i1r98ww/
https://www.reddit.com/r/AmItheAsshole/comments/sr3ey8/comment/hwt7x22/?utm_source=share&utm_medium=web3x&utm_name=web3xcss&utm_term=1&utm_content=share_button
https://www.reddit.com/r/wallstreetbets/comments/xcmhqd/comment/io6jibt/?utm_source=share&utm_medium=web3x&utm_name=web3xcss&utm_term=1&utm_content=share_button
https://www.reddit.com/r/fastfood/comments/u21oo2/wendys_5_biggie_bag_now_includes_sandwich_choice/
https://www.reddit.com/r/fastfood/comments/u21oo2/wendys_5_biggie_bag_now_includes_sandwich_choice/
https://www.reddit.com/r/Frugal/comments/xdaqyf/comment/ioaujcm/?utm_source=share&utm_medium=web3x&utm_name=web3xcss&utm_term=1&utm_content=share_button
https://www.reddit.com/r/tacobell/comments/zvnej7/comment/j1q0vuq/?utm_source=share&utm_medium=web3x&utm_name=web3xcss&utm_term=1&utm_content=share_button
https://www.reddit.com/r/tacobell/comments/zvnej7/comment/j1q0vuq/?utm_source=share&utm_medium=web3x&utm_name=web3xcss&utm_term=1&utm_content=share_button
https://www.reddit.com/r/Popeyes/comments/vvl5x1/comment/ifm047u/?utm_source=share&utm_medium=web3x&utm_name=web3xcss&utm_term=1&utm_content=share_button
https://www.reddit.com/r/Popeyes/comments/vvl5x1/comment/ifm047u/?utm_source=share&utm_medium=web3x&utm_name=web3xcss&utm_term=1&utm_content=share_button
https://www.facebook.com/36385509036/posts/10159015561264037
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Recommended Actions

To appeal to price-conscious consumers, fast food chains should consider the following:

Meal Deal

[ Pick one |

Prioritize discounts and meal deals to show Quality is a secondary decision factor after
customers they are receiving the best value price; highlight the quality of menu items
for their budget and address opportunities for improvement

based on customer feedback

Ensure app experiences are seamless and
deals are redeemable, as app deals were a
reason some consumers stayed loyal to a
brand but switched to the competition if not
able to use in-app discounts
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Outcome

What did the customer achieve by
implementing Quid’s recommended
actions to change their value menu
pricing and increase their value menu
promotions?

g
- 4

A

&



QUID

WHAT OUTCOMES
CAN WE DELIVER FOR YOU?

Visit QUID.com to Learn More!
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